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Over the past ten decades a great deal of light has been shed on the
tastes, preferences, and behavior patterns of the American people.
Research has been done in this area in order to determine what varied
forces have helped to shape the basic attitudes of the masses. One step
in approaching this important area of knowledge about human behavior
has been that of learning how attitudes and opinions are transmitted:
the study of communications.
The public is the prime factor in the communication dynamic.
The existing opinions and interests of people, or more generally, their
predispositions have been shown to influence profoundly their behavior
towards mass communications, and the effects which such communica
tions are likely to have upon them. By and large, people tend to expose
themselves to those mass communications media which are in accord
with their existing attitudes and interests. 1 It is believed by some that
the public can come close to having whatever kind of mass communication
system it wants; that the people hold the balance of power in determining
‘Joseph T. K].apper, The Effects of Mass Communications (Glencoe,
illinois: Free Press, l96O)E~EW
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the shape of their system and the service it gives them.
Previous Studies
Although numerous studies have been made in the field of mass
communications, additional studies are necessary because the conditions
of modern life have increasingly called attention to the importance of
public opinion and communications. Another reason which necessitates
additional study is the need for more surveys which presents communi
cations behavior of individuals in specific locations.
When Elmo Roper and Associates1 made a study to determine from
what sources most of the people obtain their news of the world, the ma
jority of the people insisted that they relied on two or more sources
rather than just one. The survey showed that newspapers attracted 57
per cent, television 52 per cent, radio 34 per cent and magazines nine
per cent of the mass audience.
From a study made by Waples, Berelson, and Bradshaw 2 it was
concluded that persons with varying amounts of formal schooling read
authors of corresponding intellectual maturity within the fiction class;
the more highly educated rea~ers were attracted to the more mature
publications.
1john Tebbel, “What News Does The Public Believe? ~ Saturday
Review, XLV, (March 10, 1962), 43-44.
2Douglas Waples, Bernard Berelson, and Frank R. Bradshaw,
“Why They Read,” The Process and Effects of Mass Communication,
ed. by Wilbur Schramm (Urbana: University of illinois Press, 1954),
pp. 56-67.
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It was discovered by Paul F. Lazarsfeld and Patricia Kendall1
that the teens and twenties were age periods of free time and high movie
attendance. As people grew older and took on responsibilities they had
less time for movies so attendance dropped. In fact,. the basic tendency
among those in the fifty and above age group was non-movie going. It
was also learned from this study that whatever the age, unmarried
people were more likely to be movie fans, and that single men, in any
age group, were more frequently moviegoers than single women. When
movie attendance was analyzed according to size of the community, it
was found that there was less movie attendance in rural areas and small
towns than in the large cities where movie theaters are numerous.
Douglas Waples 2 made a study to ascertain the relationship be
tween actual reading and the subject of most interest. First, it was
found that 90 per cent of the total reading was confined to the daily news
paper. The remaining 10 per cent was divided between magazine read
ing and book reading. The men read more books and the women more
magazines. When all sources were combined the men read more than
the women. Secondly, in answers to inquires concerning the subject of
‘Paul F. Lazarsfeld and Patricia Kendall, “The Communications
Behavior of The Average American, “ in Mass Communications, ed. by
Wilbur Schramm (Zd ed. ; Urbana: University of illinois Press, 1960),
pp. 425-37.
2Douglas Waples, “The Relation of Subject Interest To Actual
Reading, in Reading In Public Opinion and Communications, ed. by
Bernard Berelson and Morris Janowitz (Glencoe, illinois: Free Press,
1950), pp. 347—~5l.
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most interest, it was concluded that both men and women read on any
subject which was given a wide coverage.
When Wilbur Schramm and David White1made a survey on newspaper
reading according to age and education, it was discovered that news
reading increased rapidly through the teens, and reached a peak some
where between the age of thirty and fifty, and then began to drop off
slightly. In later years according to these investigators, the readers
used the newspaper less for entertainment and more for information.
There was usually a decline in the reading of comics and sports and an
increase in the reading of public affairs, news, and editorials as age
increased. When the findings were analyzed according to education, it
was noted that persons with a high school education read more news than
persons with a grade school education, and those with a college education
read more than those with a high school education. The readers on the
lower end of the educational curve tended to use the newspaper for enter
tainment, and those at the top tended to use it less for entertainment
and more for information.
Purpose and Scope
The purpose of this study is to gather data on the habitual use of
the mass communications media and, by analyzing this data, to reveal
‘Wilbur Schramm and David M. White, t1Age, Education, and
Economics Status As Factors In Newspaper Reading,” op. cit., pp. 438-50.
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the mass communications behavior of a selected number of adults, twenty-
one years of age and over, residing in Pontchartrain Park Homes, New
Orleans, Louisiana. The study seeks to define their habitual use of
both the printed and audio-visual media, including newspapers, maga
zines, books, radio, television, and motion pictures.
Pontchartrain Park is a new 210 acre development behind Gentilly
Woods, of the Chef Menteur highway. This area is bound on the north
by Haynes Boulevard, on the east by France Road, on the west by
Peoples avenue, and on the south by Dwyer Road.
The homes which are priced from $15, 500 to $40,000 have two or
three bedrooms and one, one and a half, or two baths. This is a
first-class development with off-site improvements including paved
streets, sidewalks, city sewerage and sub-surface drainage.
Methodology
A random sample was selected from the 910 dwellings in
Pontchartrain Park. In order to obtain a representative sample, the
adult residents of every third odd-numbered dwelling ~ere contacted for
interviews.
In gathering the data, interviews were obtained by consulting one
resident twenty-one years of age or over, by using an interview schedule
constructed to ascertain the practices of the adult population of the
community in regards to newspapers, magazines, books, motion
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pictures and television. An investigation of library usage is also pro
vided for. The interview schedule’ to be used may be found in the
Appendix.
Findings regarding their use of the mass media are presented in
relationship to certain socio-economic factors including age, education,
and occupation in Chapter II.
1Nicholas Edward Gaymon, ?TThe Communications Behavior Of A
Selected Number of Senior Citizens Residing In Census Tract F - 25,
Atlanta, Georgia. !1 (Unpublished Masters thesis, School of Library
Service, Atlanta University, 1959), pp. 66-70.
CHAPTER II
IDENTITY AND COMMUNICATIONS BEHAVIOR OF THE RESIDENTS
OF PONCHARTRAIN PARK, NEW ORLEANS, LOUISIANA
This chapter presents an analysis of the findings of the survey and
a composite picture of the communications behavior of a selected group
of adults residing in Pontchartrain Park, New Orleans, Louisiana.
In making the survey, an interview schedule was the instrument used to
ascertain the communications behavior of the sample towards both the
printed and the audio-visual mass media. Library usage is also re.~
ported. The analysis is made in relationship to age, education, and
occupation.
By following the method described in Chapter I, the interviewer
contacted 151 persons residing in Pontchartrain Park. From this
sample, 149 were secured, and two refused to be interviewed. Of the
two persons who refused, one claimed to be the baby sitter and the other
indicated she was busy with the baby and could not spare the time.
Description of the Sample
The interviewer expected variations in the communications behavior
according to age, therefore~, fi~e age groups were established. Table 1
shows the distribution of the sample by age. There were 51 respondents
in the 21 to 29 age group, 60 in the 30 to 39 group, 29 in the 40 to 49
group, three in the 50 to 59 group and six in the 60 and above age group.
7
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It was assumed that education would be an important factor in the
use of the media, therefore eight educational levels were established.
On a whole the educational levels of the individuals was high. None of
the persons had less than a grammar school education and the majority
of them fell into the higher educational brackets.
There were nine respondents with a grade school education, 20
had attended high school but did not graduate, 40 had attended and
graduated. Thirty-five respondents had some college training and 26
were college graduates. Twelve of the respondents had attended gradu
ate school and seven had aileuded professional school (see Table 2).
All of the respondents had received some type of educational training.
TABLE 1
DISTRIBUTION OF SAMPLE BY AGE





60 and above 6 4
Total 149 100
It was expected that the answers to questions on the interview
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schedule would differ according to occupation. Because of this, five
occupational levels were established. There were eight laborers, 27
skilled workers, five white collarworkers, 48 professional workers,
and the largest number, 61, were housewives (see Table 3).
TABLE 2
DIST RIBUTION OF SAMPLE BY EDUCATION
Education Number in Sample Percentage
Grade School 9 6
Some High School 20 1 3
High School GradUate 40 27
Some College 35 24
College Graduate 26 17
Graduate School 1 2 8
Professional School 7 5
Total 149 100
Provision was made on the interview schedule for the identification
of the sample according to sex and income, but sex was not considered
in the analysis because a preliminary examination revealed that there
was very little difference in the communications behavior of the men
and women comprising the sample. Nevertheless, 104 of the respondents
were females and 45 were males. Income was not considered to have
any degree of pertinency because, in order to purchase a home in this
area, one must make a salary five times that of the anticipated monthly
10
notes. However, 66 of the respondents were in the $5, 000 and above
income bracket, 59 were in the $3,000 to $4,999 income bracket, 17 in the
$1,000 to $2,999 bracket, two were in the less than $1, 000 a year bracket,
and five respondents did not answer this question
TABLE 3
DISTRIBUTION OF SAMPLE BY OCCUPATION
Occupation Number in Sample Percentage
Laborer 8 6
Skilled 27 1 8




Communications Behavior of the Sample
Newspaper Reading
The respondents were asked specific questions designed to discover
whether or not they read a newspaper regularly. If regularity was indi
cated, the person was then asked which one or ones were read, what
section or sections read and the reason or reasons for reading.
It was found that 147 persons, or 99 per cent of the sample, were
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readers of the newspaper while two, or one per cent, were non-readers.
When the sample was analyzed according to age, it was found that the
respondents in all age groups were 100 per cent newspaper readers ex
cept in the group which ranged in ages 30 to 39. In this group 97 per
cent were readers and three per cent non-readers (see Table 4).
TABLE 4
NEWSPAPER READfl’~G BY AGE
Readers Non-readersAge Groups Total
Number Percentage Number Percentage
21-29 51 100 0 0 51
30-39 58 97 2 3 60
40-49 29 100 0 0 29
50-59 3 100 0 0 3
60 and above 6 100 0 0 6
Total 147 99 2 1 149
When newspaper reading was analyzed according to education it was
observed that newspaper reading increased with education. It was sig
nificant to note that only 89 per cent of the respondents with a grade
school education engaged in newspaper reading, while 95 per cent of the
respondents with some high school training were readers, and from the
level of the high school graduate on through the professional school the
newspaper was read by all (see Table 5).
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In terms of occupation, all groups were 100 per cent readers ex
cept housewives. In that group 97 per cent were readers and three per
cent were non-readers (see Table 6).
TABLE 5
NEWSPAPER READING BY EDUCATION
. Readers Non-readers
Education Total
Number Percentage Number Percentage
Grade School 8 89 1 11 9
Some High School 19 95 1 5 20
High School Graduate 40 100 0 0 40
Some College 35 100 0 0 35
College Graduate 26 100 0 0 26
Graduate School 12 100 0 0 12
Professional School 7 100 0 0 7
Total 147 99 2 1 149
TABLE 6
NEWSPAPER READING BY OCCUPATION
Reachers Non-readers
Occupation Total
Number Percentage Number Percentag~
Laborer 8 100 0 0 8
Skilled 27 100 0 0 27
White Collar 5 100 0 0 5
Professional 48 100 0 0 48
Housewife 59 97 2 3 61
Total 147 99 2 1 149
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It was not a part of the investigation to ascertain the reason or
reasons for non-readership of the newspaper, however, two of the re
spondents stated that they did not read the newspaper and gave their
reasons. One stated she was too busy and watched the television for
the latest news, and the other said she was going blind and read only
the things that were necessary.
The members of the sample read both local and national newspapers.
Of these papers The Times-Picayune, a white morning daily, had the
largest number of readers, 134. The Louisiana Weekly, a local Negro
publication, was read by 94 respondents, The States-Item, an evening
daily, was read by only 49 respondents. The Pittsburgh Courier, a
Negro weekly, had 33 readers. Due to the fact that most respondents
read more than one paper, the number exceeds 147.
News papers not listed on the interview schedule but which were
mentioned were The New York Times, Afro-American, Atlanta Daily
World, Atlanta Constitution, Mohammed Speaks, and The Catholic
Action of The South.
Members of the sample were asked what section of the newspaper
they read and their frequency. The majority of the respondents, 125,
always read the front page; nine read it sometimes; and 13 never read
it. Of the 125 who read the front page only 96 read other news pages;
59 always read them; 37 read them sometirre s; and 51 never read them.
Other widely read sections were television programs, editorials, and
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sports. The least read were the columnists (see Table 7).
When respondents were asked what was their reason or reasons
for reading the newspaper, most of them gave both information and
relaxation as their reasons. One hundred and thirty-six stated that
they read for information, 65 read for relaxation and one read for curiosity.
TABLE 7
NUMBER OF PERSONS READING CERTAIN SECTIONS OF
THE NEWSPAPER AND FREQUENCY OF READING
Sections of Number Reading Non-Readers
Newspaper Always Sometimes Total Number
Front Page 125 9 134 13
Other News Pages 59 37 96 51
Sports 59 18 77 70
Cartoons 41 31 72 75
Comics 43 31 74 73
Society 49 29 78 69
Records of The Day 49 30 79 68
Amusements 47 32 79 68
Classified Ads 43 28 71 76
Store Advertising 53 23 76 7 1
Editorials 61 25 86 61
Columnists 32 28 60 87
Radio Programs 52 22 74 73
Television Programs 7 1 1 8 89 58
Magazine Reading
The interview schedule was also designed to determine the
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communications behavior in regard to magazine readership. The members
of the sample were asked if they read magazines; the titles, section.s of
magazines read, and their reason or reasons for reading.
The magazine audience was smaller than the newspaper audience,
only 139 respondents or 93 per cent of the sample comprised the magazine
reading audience. By age, it was discovered that, percentage-wise,
magazine reading declined proportionately until the age of 50 was reached,
after which, there was 100 per cent reader participation (see Table 8).
TABLE 8
MAGAZINE READ]NG BY AGE
Readers Non-readers
Age Groups Total
Number Percentage Number Percentage
21-29 49 97 2 3 51
30-39 55 92 5 8 60
40-49 26 90 3 10 29
50-59 3 100 0 0 3
60 and above 6 100 0 0 6
Total 139 93 10 7 149
It appears that education had a great influence on the readers of
magazines. For instance, only 89 per cent of the respondents with a
grade school education were readers of magazines, and respondents
who were college graduates and above, on the educational curve, were
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Table 11).
Other magazines which were read but not on the list were American
Home, Catholic Home Messenger, Sports Illustrated, Parents, Flower
and Garden, Tan, Business Week, T. V Guide, Nursing Journal, Esquire,
Playboy, Good Housekeeping, Vogue, Holiday, Charm, Upper Room,
and The Message.
TABLE 10
MAGAZINE READING BY OCCUPATION
Readers Non-readers
Occupation Total
Number Percentage Number Percentage
Laborers 8 100 0 0 8
Skilled 22 8 1 5 1 9 27
White Collar 5 100 0 0 5
Pr;i-~ssi~na1 47 98 1 2 48
Housewife 57 93 4 7 61
Total 139 93 10 7 149
The answers of respondents regarding sections of magazines read
were analyzed in terms of frequency by using the description ‘talways”,
“sometimes”, and “never”. Table 12 shows that 93 respondents always
read the featured articles; 22 read them sometimes; and 24 never read
this section. The least read were cartoons; 34 read them always; 25
18
read them sometimes; and 80 never read them. It is interesting to
note that the section of the magazine which the majority of the respondents
preferred was automatically determined by the magazine read by most
respondents. Both Ebony and Life are magazines which offer its feature
articles in pictures with a minimum of print; Jet is noted for its very
brief articles.
When respondents were asked their reason or reasons for reading
magazines, a large number of them gave both information and relax
ation as their reasons. There were 111 checks for information, 108
checks for relaxation and one check for spiritual enlightenment.
TABLE 11
TITLES OF MAGAZINES READ









Saturday Evening Post 33







NUMBER OF PERSONS READING CERTAIN SECTIONS OF
MAGAZINES AND FREQUENCY OF READING
Section of Number Reading
Magazine Always Sometimes Total Never
Editorials 73 29 102 37
Feature articles 93 22 115 24
Stories 66 28 94 45
Cartoons 34 25 59 80
Letters to the editor 56 24 80 59
Jokes 56 19 75 64
Fashions 75 13 88 51
Others 2 0 2 137
Book Reading
As with the other printed media, the interview schedule was
designed to reveal the behavioral traits of the book reading audience,
its distribution according to age, education, and occupation. When
questioned about book reading, if the answer was in the affirmative,
the respondent was then asked about the frequency of his reading, and
the type of fiction and non-fiction read.
Books had the smallest audience of all the printed media. It was
found that only 120 persons, representing 81 per cent of the sample,
read books. When book reading was considered in terms of age, none
of the age groups were 100 per cent readers, but the age group 21 to 29
20
did have the largest per cent of its members as book readers (see Table
13). It might be noted here that the age group 21 to 29 also had more
college graduates than any other age group which may account for the
high percentage of book readers in this age group.
TABLE 13
BOOK READThTG BY AGE
Readers Non-readers
Age Groups Total
~ Number Percentage Number Percentage
21 - 29 45 88 6 12 51
30-39 45 75 15 25 60
40-49 24 83 5 17 29
50-59 2 67 1 33 3
60 and above 4 67 2 33 6
Total 120 81 29 19 149
In terms of education, college graduates and respondents who
attended graduate school were 100 per cent book readers. One thing
which the interviewer found amazing was that the lowest percentage of
readers were not those with a grade school education but those who had
graduated from high school (see Table 14).
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TABLE 14
BOOK READING BY EDUCATION
Education Readers Non-readers Total
Number Percentage Number Percentage
Grade School 7 78 2 22 9
Some High School 1 5 75 5 25 20
High School
Graduate 27 67. 5 1 3 32. 5 40
Some College 27 77 8 23 35
College Graduate 26 1 00 0 0 26
Graduate School 1 2 1 00 0 0 1 2
Profe s sional
School 6 86 1 14 7
Total 120 81 29 19 149
Table 15 shows that the largest number of book readers were pro
fessional workers. Through conversation it was learned that most of
the professional workers were teachers. Since this profession requires
constant reading, this may account for the high number of book readers
in this group.
When questioned on how many books per month or per year were
read, most of the respondents could remember those read per year
better than those read per month. Most of the respondents who answered
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the question on a monthly basis had read an average of two books per
month. On a yearly basis most respondents had read an average of 10
books per year.
TABLE 15
BOOK READING BY OCCUPATION
Readers Non-readers
Occupation TOtal
Number Percentage Number Percentage
Laborer 7 87.5 1 12.5 8
Skilled 21 78 6 22 27
White Collar 5 100 0 0 5
Professional 44 92 4 8 48
Housewife 43 70 18 30 61
Total 120 81 29 19 149
Among the types of novels preferred, mystery stories were
named most frequently, historical novels were the second most fre
quently named, and romantic stories ranked third (see Table 16).
When questioned about non-fiction, the largest number of respondents
preferred religious subjects and the Bible was the religious book
mentioned most. Books on the subject of science and technology were
read least by this audience (see Table 17).
It was discovered by the interviewer that 59 persons borrowed
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books from friends, 50 borrowed them from the public library, 45 pur
chased them from the department stores, 35 purchased them from book
stores and 58 used sources other than the ones listed on the interview
schedule. Among the sources most frequently given were book clubs,
school libraries, five and ten cent stores, and religious publishers.
Most of the individuals who were members of a book club read more bociks
per month or per year than those who obtained books from any of the
other sources.
TABLE 16
TYPES OF NOVELS PREFERRED




Not interested in novels 5 4
Total 120 100
TABLE 17
TYPES OF NON-FICTION PREFERRED
Types Number in Sample Percentage
Philosophy and religion 30 25
Social Science 26 22
Science and technology 9 8
Fine arts 12 10
History and travel 19 15
Biography 16 13
Not interested in non-fiction 8 7
Total 120 100
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Use of the Library
Each respondent was asked whether or not he used the public
library. If he gave a negative answer, he was then asked what was the
reason for not using the library. Respondents were also asked if they
owned a library card, had they ever been to the public library and, if
so, how many times during the past year. They were then asked under
what circumstances would they use the public library more.
When library usage was analyzed it was discovered that only 76
respondents or 51 per cent of the sample used the library, and 73 re
spondents or 49 per cent were non-users.
When the findings were analyzed according to age, it was found that
there was not even 75 per cent usage among any age group. It would
appear that, since the age group 21 to 29 had the largest number of
college graduates, they would also have had the largest number of
library users. This was not true in the sample a~. s Table 18 indicates.
TABLE 18
LIBRARY USAGE BY AGE
Age Groups Users Non-users Total
Number Percentage Number Percentage
21-29 24 47 27 53 51
30-39 32 53 28 47 60
40 - 49 15 52 14 48 29
50-59 1 33 2 67 3
60 and above 4 67 2 33 6
Total 76 51 73 49 149
25
Although library usage did not increase as education increased,
those who attended graduate school had the highest percentage of users,
and grade school the lowest (see Table 19).
TABLE 19
LIBRARY USAGE BY EDUCATION
Users Non-users
Education Total
Number Percentage Number Percentage
Grade School 2 22 7 78 9
Some High School 11 55 9 45 20
High School Graduate 13 32. 5 27 67. 5 40
Some College 20 57 15 43 35
College Graduate 16 62 10 38 26
Graduate School 11 92 1 8 12
Professional School 3 43 4 57 7
Total 76 51 73 49 149
In relationship to occupation, the largest percentage of users were
professional workers. This was nOt surprising since most of the indi
viduals in this group were teachers and library usage was a necessity
(see Table 20).
When the 73 non-users were asked why they did not use the library,
most of the respondents gave one of the following reasons: (1) lack of
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time; (2) there is not a library near by, or (3) no special reason;
just do not use the library. It was quite amusing when one of the re
spondents stated that he did not use the library because a fine of five
cents per day is charged on all overdue books. Of the 76 respondents
who used the library only 60 had library cards.
TABLE 20
LIBRARY USERS BY OCCUPATION
Users Non-users
Occupation Total
Number Percentage Number Percentage
Laborer 3 37. 5 5 62. 5 8
Skilled 1 5 56 1 2 44 27
White Collar 2 40 3 60 5
Professional 31 65 17 35 48
Housewife 25 41 36 59 61
Total 76 51 73 49 149
When members of the sample were questioned to find out if they
had ever been to the public library, 114 respondents or 77 per cent, had
been and 35 respondents, or 23 per cent, had never been to the library.
The 77 per cent who had been were asked how many times during the
past year: 50 had been less than two times, 39 had been three to ten
times and 25 had been to the library more than ten times.
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An attempt was made to find out under what circumstances the re
spondents would use the public library more and most of the answers
were similar to the answers given for not using the library such as if
more time was available and if a library was located near the area.
Some stated that they had no idea what would increase their usage.
Motion Picture Attendance
The first audio-visual media considered was motion pictures.
Respondents were asked about their motion picture attendance, frequency
of attendance, and the type or types of pictures they liked.
Of the 149 respondents in the sample, only 68 per cent attended
motion pictures. man analysis of the findings in terms of age, it was
noted that as age increased movie attendance decreased. In the 21 to
29 age group 82 per cent attended movies but in the 60 and above group
only 33 per cent attended (see Table 21).
TABLE 21
MOTION PICTURE ATTENDANCE BY AGE
Attenders Non-attenders
Age Groups Total
Number Percentage Number Percentage
21-29 42 82 9 18 51
30-39 38 63 22 37 60
40-49 17 59 12 41 29
50-59 2 67 1 33 3
60 and above 2 33 4 67 6
Total 1 0 1 68 48 32 149
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As for education, it appeared that it had very little influence on
motion picture attendance, nevertheless, it did influence the types of
pictures preferred (see Table 22).
In relation to occupation, it was revealed that no occupational
group was represented by 100 per cent in attendance but professional
workers did have the largest percentage (see Table 23).
TABLE 22
MOTION PICTURE ATTENDANCE BY EDUCATION
Attenders Non-attenders
Education Total
Number Percentage Number Percentage
Grade School 2 22 7 78 9
Some High School 1 5 75 5 25 20
High School Graducate 23 57. 5 17 42. 5 40
Some College 28 80 7 20 35
College Graduate 1 9 73 7 27 26
Graduate School 9 75 3 25 12
Professional School 5 7 1 2 29 7
Total 101 68 48 32 149
TABLE 23
MOTION PICTURE ATTENDANCE BY OCCUPATION
. Attenders Non-attenders
Occupation Total
Number ‘Percentage Number Percentage
Laborer 4 50 4 50 8
Skilled 17 63 10 37 27
White Collar 3 60 2 40 5
Professional 38 79 10 21 48
Housewife 39 64 22 36 61
Total 101 68 48 32 149
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In regard to frequency of attendance, 38 respondents had seen no
movies during the past month, 46 had seen one to three movies, and
17 had seen four or more movies. The respondents preferred the
romantic type movie as their first choice; mystery was the second type
and educational movies the third choice.
Radio Listening
Answers to the questions concerning radio listening revealed that
137, or 92 per cent of the sample, were radio listeners. By age group,
radio listening decreased proportionately until the age of 50 was reached,
from that point on there was 100 per cent radio listening among the
members of the sample (see Table 24).
TABLE 14
RADIO LISTENING BY AGE
Listeners Non-listenersAge Groups Total
Number Percentage Number Percentage
21-29 49 96 2 4 51
30-39 54 90 6 10 60
40-49 25 86 4 14 29
50-59 3 100 0 0 3
60 and above 6 100 0 0 6
Total 137 92 12 8 149
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According to the data collected, education was not an important
factor in radio listening; nevertheless, listening at all of the educa
tional levels raged above 75 per cent (see Table 25).
TABLE 25
RADIO LISTENING BY EDUCATION
Education Listeners Non-listeners Total
Number Percentage Number Percentage
Grade School 9 100 0 0 9
Some High School 19 95 1 5 20
High School Graduate 32 80 8 20 40
Some College 33 94 2 6 35
College Graduate 25 96 1 4 26
Graduate School 1 2 1 00 0 0 1 2
Professional School 7 100 0 0 7
Total 137 92 12 8 149
When radio listening was analyzed in relationship to occupation,
it was learned that the largest number of listeners were housewives
(see Table 26). This can be understood since housewives are the only
occupational group home most of the~ time to listen to the radio.
Table 27 shows that the most popular programs listed were
musical programs, and the ones liked least were the day—time serials.
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In connection with the foregoing, one must take into consideration the
fact that most of the radio stations play music a majority of the time
they are on the air and so very few other types of shows are available
to the listeners. Also, since daytime serials now appear on television,
a number of the serials have lost their radio audiences.
TABLE 26
RADIO LISTENING BY OCCUPATION
. Listeners Non-listenersOccupation Total
Number Percentage Number Percentage
Laborers 7 87.5 1 12.5 8
Skilled 23 85 4 15 27
White Collar 5 100 0 0 5
Professional 47 98 1 2 48
Housewife 55 90 6 10 61
Total 137 92 12 8 149
TABLE 27
TYPES OF RADIO PROGRAMS PREFERRED






Day time serials 22
32
It was found that most of the respondents in the sample listened
to the radio in the morning, in fact 73 listened in the morning, 39
listened during the afternoon and only 25 listened in the evening. When
asked how much time per day was spent listening to the radio, 21 persons
spent less than an hour listening, 80 spent from one to three hours
listening, and 36 spent four or more hours a day listening.
Since radio is a medium that can be utilized while performing
other tasks, respondents were asked what they did while listening to
the radio. It was found that 96 did housework, 36 ate, 33 just listened,
23 dressed and 17 read.
Television Viewing
Because television, the more recent audio-visual media, has
grown to such heights in popularity, certain questions were provided
on the interview schedule to ascertain the viewing habit’~ of the adults
residing in Pontchartrain Park Homes. Respondents were asked if they
viewed television, the types of programs preferred, the time of day
they viewed television most, and the amount of time spent viewing.
It was found that television had the same number of viewers as
the newspaper had readers, 147. When analyzed according to age,
the age group 21 to 29 was the only group in which the respondents were
not 100 per cent viewers; there being only 96 per cent viewers and four
per cent non-viewers (see Table 28).
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TABLE 28
TELEVISION VIEWING BY AGE
Viewers Non—viewers
Age Groups Total
Number Percentage Number Percentage
21-29 49 96 2 4 51
30-i’j 60 100 0 0 60
40-49 29 100 0 0 29
50-59 3 100 0 0 3
60 and above 6 100 0 0 6
Total 147 99 2 1 149
Analysis of the data in terms of education indicated that the re
spondents on all educational levels were 100 per cent viewers except the
college graduates. On this level only 93 per cent were viewed and 7
per cent were non-viewers ( see Table 29).
TABLE 29
TELEVISION VIEWING BY EDUCATION
Viewers Non-viewers
Education Total
Number Percentage Number Percentage
Grade School 9 100 0 0 9
SomeHighSchool 20 100 0 0 20
High School Graduate 40 100 0 0 40
Some College 35 100 0 0 35
College Graduate 24 93 2 7 26
Graduate School 12 100 0 0 12
Professional School 7 100 0 0 7
Total 147 99 2 1 149
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In terms of occupation, Table 30 shows that all respondents were
viewers of television except a white collar worker, and a professional
worker.
It was not a part of this investigation to ascertain the reason or
reasons for non-viewing, nevertheless, through conversation it was
learned that one of the respondents was a disc jockey and spent his
leisure time listening to the other radio stations to find out what type
of programming was done by the competing stations. The other non-
viewer stated that he had two jobs, therefore, he did not have time
to watch television.
TABLE 30
TELEVISION VIEWING BY OCCUPATION
Viewers Non-viewersOccupation Total
Number Percentage Number Percentage
Laborer 8 100 0 0 8
Skilled 27 100 0 0 27
White Collar 4 80 1 20 5
Professional 47 98 1 2 48
Housewife 61 100 0 0 61
Total 147 99 2 1 149
Provision was made on the interview schedule to ascertain what
type or types of programs were preferred. Drama had the largest
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audience with 97, and westerns the smallest with 42 (see Table 31).
TABLE 31
PROGRAMS MOST FREQUENTLY VIEWED





Day time serials 49
Sports 42
Westerns 41
In order to secure information on the television viewing practices
of the audience, respondents were questioned about the time of day they
viewed television most. One hundred and two viewed in the evening, 25
viewed in the morning and 20 viewed in the afternoon.
In regard to the amount of time spent viewing television, 51 per
cent of the viewers spent from one to three hours a day, 45 per cent
spent four or more hours, and only four per cent spent less than an
hour with television (see Table 32).
TABLE 32
AMOUNT OF TIME SPENT VIEWING TELEVISION
Amount of Time Number in Sample Percentage
Less than an hour 6 4
One to three hours 75 51
Four or more hours 66 45
Total 147 100
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Comparison of Preference Among Media
It was felt that the order of preference for the various media
would give additional insight into the interests of the adult residents of
Pontchartrain Park Homes. For this reason, respondents were asked
which media they liked best and why? Television ranked highest with
43 per cent; books ranked second with ZZ per cent, and newspapers
ranked third with 11 per cent. All of the other media had less than ten
per cent (see Table 33).
TABLE 33
COMPARISON OF PREFERENCE AMONG MEDIA
Media Number Preferring Percentage
Newspapers 16 11
Magazines 1 2 8
Books 33 22
Motion Pictures 5 3
Radio 9 6
Television 63 43
No Preference 11 7
Total 149 100
The persons who mentioned television as their favorite gave one
of three reasons for their choice; (1) they could see as well as hear
what was happening; (2) it took less effort to enjoy this medium; (3) it
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was used as a form of relaxation. Those who gave books as their
favorite, did so because reading books was their hobby, or their
reading was done for professional reasons. The reasons given for
selecting newspapers as the favorite of some respondents were because
it filled their need for current information, or they could read the
newspaper at a time convenient to themselves. Magazines were
favored by some respondents because they were a source of relaxation,
or because they offered short current articles. Those who selected
radio as their favorite did so because they could do other tasks while
listening. Selecting motion pictures was due to one of two reasons:
they either helped the individual to relax, or because motion pictures were
the only type of mass communications medium which provided the
respondents with an opportunity to leave the house.
CHAPTER III
SUMMARY AND CONCLUSIONS
This study has been concerned with the communications bahavior
of a selected number of adults residing in Pontchartrain Park, New
Orleans, Louisiana. An analysis of the data compiled herein was
made to reveal the extent of the individuals utilization of the mass media
and of library usage. The study was designed to reveal the effects of
age, education and occupation and their correlation to the practices
observed.
From a sample of 151 respondents, 149 interviews were obtained.
A distribution of the respondents according to age, revealed that most
of the respondents were between the ages 21 to 39 and the largest
number, 60 were in the 30 to 39 age group. In terms of education, the
majority of the respondents had received some type of formal educational
training with the largest number, 40, high school graduates. The data
also revealed that most of the respondents were either housewives or
professional workers; however, the largest number, 61, were house
wives.
The audience of the printed media was composed of more respond-
ents than the audio-visual media. Of the printed media, newspapers
retained the largest audience, magazines had the second largest audi
ence and books the smallest audience. According to the findings, it
can be concluded that among the printed media newspapers were of
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the greatest value to the members of the sample.
Further analysis of the practices regarding newspaper reading
revealed that education had a major influence on sections read. For
example, those persons having little educational training tended to
read sections of the newspaper such as comics, store advertising and
records of the day - the latter being a listing of the births, deaths,
marriages, and court cases from the previous day. The more highly
educated respondents read sections that tended to increase their knowledge
of local, national and international affairs. Although 136 respondents
stated that they read for information, fewer than 75 individuals read
significant news sections other than the front page.
Education was the most significant factor among the magazine
readers, because as education increased magazine reading increased.
It would be expected then that magazines would offer a great deal of
educational or cultural value to the respondents but this was not true
primarily because of the types of magazines they read. Ebony, Life,
and Jet had the largest number of readers and all of these magazines
contain materials which are more popular than erudite or educational.
Book reading had the smallest audience among the printed media;
however, more than 80 per cent of the members of the sample read
books, and they read on an average of 10 to 12 books per year. With
all of the other forms of the media available to the respondents this
figure can be considered of great significance.
40
Among the types of novels preferred, mystery stories were
named most frequently, while religious subject were the non-fiction
types mentioned most frequently. Although the majority of the indi
viduals in the sample were high on the educational curve, books dealing
with science, technology, and other subjects of importance to modern
society were seldom mentioned.
The greater portion of the respondents gave more than one source
from which they obtained books; most of them borrowed the books they
read from friends or from the public library.
The library was not a very significant institution in the communi
cations practices of the members of the sample; slightly more than
half indicated that they used the public library. Most of the members
in the sample stated that they would use the library more if one were
located in their vicinity. There is a university library situated within
this area but no provisions have been made for the residents of
Pontchartrain Park Homes to receive service from this library. If
the community were given permission to use the university library,
library usage should increase because 81 per cent of the total sample
are at least high school graduates, 41 per cent were housewives who
spent most of the day in the area, and 3Z per cent were professional
workers.
In analyzing the audio-visual media, in general, it was found
that television had the largest audience, radio the second largest
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audience and motion pictures the smallest audience. According to the
findings it can be concluded that television was of the greatest value to
a majority of the members of the sample or, at least, it was the most
popular form of the audio-visual media.
The television audience exhibited the least definite characteristics;
neither age, education, nor occupation seemed to influence, to any
great extent, their viewing habits. It appeared that the members in
the sample who were radio listeners were also television viewers, but
this was not the case with television viewers being radio listeners,
since only 9~ per cent of the sample were radio listeners while 99 per
cent were television viewers. It is presumed that a number of the
morning radio listeners constituted a portion of the television viewing
audience in the evening.
Radio listening as a form of communications enjoyed wide popularity
among the respondents. There were no distinct attributes found when
analyzation was made in this area in regards to age and education. But
when it came to the behavior of the sampl e from an occupational stand -
Point, numerous behavioral traits were discernible. For example,
the largest occupational group in the sample were housewives, the time
during which the medium was enjoyed by more than half of the total radio
listeners was in the morning, and the single thing done most frequently
while listening was housework; all clearly showing a definite correlation
between occupation and radio listening, such as was not readily obvious
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in so far as age and education were concerned.
Attendance at motion pictures, which had the smallest audience
of any of the audio-visual media, was strongly influenced by age. As
age increased, motion picture attendance decreased.
As for preferences among the various media, the answers of the
respondents clearly showed a deviation from the norm when faced with
the pointed question of which medium they preferred. For example,
while the same number of respondents, 147, actually read the news
paper and watched television, thereby seeming to indicate a wide
popularity for these, only 43 per cent stated a preference for television
(ranking it first), 22 per cent chose books (ranking it second), and 11
per cent chose newspapers (ranking it third); thereby leaving magazines,
radio, and motion pictures (ranking respectively) with less than 10 per
cent who preferred them.
From an analysis of the reasons given for the preferences indi~
cated, it would appear that viewing television is fully on the way to
usurping the functions of the other forms of the communications media.
This is due to the fact that television can reach an audience with great
facility and not much effort on the part of the audience; it can satisfy a
great variety of intellectual appetites plus those bent on more basic
forms of entertainment or amusement. The time during which this
medium may be utilized, and the fact that its only prerequisite for any
age, education or occupation, is time to enjoy its services are other
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factors operating in television’s.favor.
Finally, the following conclusions were arrived at from the
observations made in this study; age, education and occupation are
factors which have varied and sundry influences on the behavior patterns
of the members in the sample towards the mass media of communications.
Of these influences, age has a minor negative influence on motion picture
attendance and book reading, while a decidedly positive influence on
newspaper and magazine reading, and radio listening and television
viewing (see Table 34).
Education on the other hand, has its strongest positive influence
in the area of the printed media. Persons high on the educational curve
tend more to exploit the printed media both quantitatively and qualitatively
(see Table 35).
Viewing occupation in restrospect, its most significant attribute
is its apparent lack of an appreciable effect on any of the media of mass
communications except motion pictures. In the latter instance, there
is a marked but relatively even reduction of audience utilization on all
occupational levels (see Table 36).
Further, it can be concluded that in a community where the
greater portion of its residents fall high on the educational and occu
pational curve, as in this study, there will naturally be a sizeable
amount of audience reaction in all of the areas of the media of mass
communications.
TABLE 34
AUDIENCE USE OF THE MASS COMMUNICATIONS
MEDIA ACCORDING TO AGE DISTRIBUTION
A Number Newspapers Magazines McticnPicture Radio Televisionge In Per- Per- Per- er- Per- Per
Grouv~s No. No. No. No. No. No.
‘ Sample centage centage centage centage centage centage
21 - 29 ~5l 51 100 49 96 45 88 42 82 49 96 49 96
30 - 39 60 58 97 55 92 45 75 38 63 54 96 60 100
40 - 49 29 29 100 26 90 24 83 17 59 25 86 29 100
50-59 3 3 100 3 100 2 67 2 67 3 100 3 100
60and
above 6 6 100 6 100 4 67 2 33 6 100 6 100
Total 149 147 99 139 93 120 81 101 68 137 92 147 99
TABLE 35
AUDIENCE USE OF THE MASS COMMUNICATIONS MEDIA
ACCORDING TO EDUCATION
Numbeil Newspapers Magazines Books Motion Pictures Radio Television
Eduation In Per- Per- Per- Per- Per- Per-
No. No. No. No. No. No.
Sample centage~ centage~ centage centage~ centage~ centage
Grade School 9 8 89 8 89 7 78 2 22 9 100 9 100
Some High
School 20 19 95 18 90 15 75 15 75 19 95 20 100
H1gh School
Graduate 40 40 100 34 85 27 67.5 23 57.5 32 80 40 100
Some College 35 35 100 34 97 27 77 28 80 33 94 35 100
College
Graduate 26 26 100 26 100 26 100 19 73 25 96 24 93
Graduate
School 12 12 100 12 100 12 100 9 75 12 100 12 100
Professional
School 7 7 100 7 100 6 86 5 71 7 100 7 100




AUDIENCE USE OF THE MASS COMMUNICATIONS MEDIA
ACCORDING TO OCCUPATION
Number’ Newspapers [_Magazines Books Motion P~~es1 Radio Television
Occupation In No. 1Per- No. Per- No. Per- No. ~ Per- No. Per- No. Per-
Sample centage centage1 centage centage centage .centage
Laborer 8 8 100 8 100 7 87.5 4 50 7 87.5 8 100
Skilled 27 27 100 22 81 21 78 17 63 23 85 27 100
White
Collar 5 5 100 5 100 5 100 3 60 5 100 4 80
Profes
sional 48 48 100 47 98 44 92 38 79 47 98 47 98
Housewife 61 59 97 57 93 43 70 39 64 55 90 61 100
Total 149 147 99 139 93 120 81 101 68 137 92 147 99
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1. Do you read a newspaper regularly?




3. Which part of the paper do you read?
Income: $ 5,000 and above
3,000 - $4,999 _____
1,000 - 2,999







































4. Why do you read the newspaper?
Information k~eIaxation Other (Specify)
Magazines
1. Do you read magazines!? __________
2. If yes, which one (s) ?
Life Time McCalls
Jet Newsweek Bétter Homes
Look Negro Digest — and Garden
Ebony Ladies Home Journal — True Confession
Readers Digest Saturday Evening
Post
Other (Specify)










4. Why do you read magazines?
Information Relaxation Other (Specify)
Books
1. Do you read books?
2. How many books do you read per month? year? _______





4. What type of non-fiction do you like to read?
Philosophy and religion ________
Social Science












Use of the Library
1. Do you use the public library? _______
2. If not, what is your reason?
3. Do you have a library card?
4. Have you ever been to the public library? ______
5. How many times in the past year? ______
Less than 2 times
Three to ten times
More than ten times
6. Under what circumstaiices would you use your public library more?
Motion Picture
1. Do you attend motion pictures? _______
2. How many movies did you see during the past month?
No movies 1 to 3 movies ~ or more





1. Do you listen to the radio?
2. What are your favorite type programs?





3. When do you listen to the radio most?
Morning Afternoon Evening _______
4. How much time per day do you listen to the radio?
Less than an hour
I to 3 hours
4 or more hours





1. Do you look a television?
Z. What are your favorite types of programs?
Musical Drama
Sports _______ Daytime serials
Quiz Newscast
Western Other
3. When do you look at television most?
Morning Afternoon Evening _______
4. How much time per day do you watch television?
Less than an hour
1 to 3 hours
4 or more hours
Comparison of Preferences Among Media




2. Why (is/are) your favorite?
